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FCC Form 481 - Carrier Annual Reporting OMB Control o  3060-0986 OMB Control o  3060-0819 

ul  013

<010> Study Area Code
  

<015> Study Area Name
 

<020> Program Year
 

<030> Contact Name:  Person USAC should contact 
with questions about this data 

 <035> Contact Telephone Number:  
Number of the person identified in data line <030>  

 
<039> Contact Email Address:  

Email of the person identified in data line <030>

54.313 
Completion  

Required 

54.422 
Completion 

Required

<100> Service Quality Improvement Reporting

<200> Outage Reporting (voice)   
<210> <-- check box if no outages to report  

  

<300> Unfulfilled Service Requests (voice)

 <310> Detail on Attempts (voice)

 <320> Unfulfilled Service Requests (broadband)

<330> Detail on Attempts (broadband)

<400> Number of Complaints per 1,000 customers (voice)
<410> Fixed  
<420> Mobile  
<430> Number of Complaints per 1,000 customers (broadband)
<440> Fixed  
<450> Mobile  

 <500> Service Quality Standards & Consumer Protection Rules Compliance

<510>  

<600> Functionality in Emergency Situations

<610>
 

<700> Company Price Offerings (voice)
<710> Company Price Offerings (broadband)
<800> Operating Companies and Affiliates
<900> Tribal Land Offerings (Y/N)?

<1000> Voice Services Rate Comparability

<1010>

<1100> Terrestrial Backhaul (Y/N)? 

<1110>
<1200> Terms and Condition for Lifeline Customers  

 
Price Cap Carriers, Proceed to Price Cap Additional Documentation Worksheet

Including Rate-of-Return Carriers affiliated with Price Cap Local Exchange Carriers   
<2000>   
<2005>    

Rate of Return Carriers, Proceed to ROR Additional Documentation Worksheet   
<3000>   
<3005>   

ANNUAL REPORTING FOR ALL CARRIERS

               (if yes, complete attached worksheet)

(check to indicate certification)

(if not, check to indicate certification)

(complete attached worksheet)

(attached descriptive document)

(check to indicate certification)

(complete attached worksheet)

(complete attached worksheet)

(complete attached worksheet)

(check to indicate certification)

(attached descriptive document)

(attach descriptive document)

(complete attached worksheet)

(complete attached worksheet)

(complete attached worksheet)

(attach descriptive document)

 

 

 

 

(complete attached worksheet)

(check to indicate certification)

(complete attached worksheet)

(check to indicate certification)

(attach descriptive document)

 
 

 
 

 
 

(check box when complete)

  
  

 

  
 

  
 

  
 

  
 

  
 

  
 

Data Collection Form
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Certification - Agent / Carrier FCC Form 481
Data Collection Form OMB Control No.  3060-0986/OMB Control No.  3060-0819

July 2013

<010> Study Area Code

<015> Study Area Name

<020> Program Year

<030> Contact Name - Person USAC should contact regarding this data

<035> Contact Telephone Number - Number of person identified in data line <030>

<039> Contact Email Address - Email Address of person identified in data line <030>

 

Certification of Agent Authorized to File Annual Reports for CAF or LI Recipients on Behalf of Reporting Carrier

TO BE COMPLETED BY THE AUTHORIZED AGENT:

Telephone number of Authorized Agent or Employee of Agent:   

Signature of Authorized Agent or Employee of Agent:

Name of Authorized Agent or Employee of Agent:

I, as agent for the reporting carrier, certify that I am authorized to submit the annual reports for universal service support recipients on behalf of the reporting carrier; I have provided 
the data reported herein based on data provided by the reporting carrier; and, to the best of my knowledge, the information reported herein is accurate.

Date:

Printed name of Authorized Agent or Employee of Agent:

Title or position of Authorized Agent or Employee of Agent

Name of Reporting Carrier:

Study Area Code of Reporting Carrier: Filing Due Date for this form: 

Printed name of Authorized Officer:

Name of Reporting Carrier:

Study Area Code of Reporting Carrier:

Title or position of Authorized Officer:

Telephone number of Authorized Officer:   

Filing Due Date for this form: 

TO BE COMPLETED BY THE REPORTING CARRIER, IF AN AGENT IS FILING ANNUAL REPORTS ON THE CARRIER'S BEHALF:

Certification of Officer to Authorize an Agent to File Annual Reports for CAF or LI Recipients on Behalf of Reporting Carrier

I certify that (Name of Agent)_______________________________________________________ is authorized to submit the information reported on behalf of the reporting carrier.  I 
also certify that I am an officer of the reporting carrier; my responsibilities include ensuring the accuracy of the annual data reporting requirements provided to the authorized 
agent; and, to the best of my knowledge, the reports and data provided to the authorized agent is accurate.

Date:

Name of Authorized Agent:

Signature of Authorized Officer:

 

 

Persons willfully making false statements on this form can be punished by fine or forfeiture under the Communications Act of 1934,  47 U.S.C. §§ 502, 503(b), or fine or imprisonment 
under Title 18 of the United States Code, 18 U.S.C. § 1001.   

 

Persons willfully making false statements on this form can be punished by fine or forfeiture under the Communications Act of 1934,  47 U.S.C. §§ 502, 503(b), or fine or imprisonment under Title 
18 of the United States Code, 18 U.S.C. § 1001.   

Vicki Kakuk

2015

vicki.kakuk@alphacomm.net

Michigan Central Broadband Company, LLC

8556424227 ext.1003

310785



Attachments



 



 

 

 

 

 









• 

• 
• 
• 
• 
• 





(2
00

) S
er

vi
ce

 O
ut

ag
e 

Re
po

rt
in

g 
(V

oi
ce

)
FC

C 
Fo

rm
 4

81
Da

ta
 C

ol
le

ct
io

n 
Fo

rm
 

O
M

B 
Co

nt
ro

l N
o.

  3
06

0-
09

86
/O

M
B 

Co
nt

ro
l N

o.
  3

06
0-

08
19

Ju
ly

 2
01

3

<0
10

>
St

ud
y 

Ar
ea

 C
od

e

<0
15

>
St

ud
y 

Ar
ea

 N
am

e

<0
20

>
Pr

og
ra

m
 Y

ea
r

<0
30

>
Co

nt
ac

t N
am

e 
- P

er
so

n 
U

SA
C 

sh
ou

ld
 c

on
ta

ct
 re

ga
rd

in
g 

th
is 

da
ta

<0
35

>
Co

nt
ac

t T
el

ep
ho

ne
 N

um
be

r -
 N

um
be

r o
f p

er
so

n 
id

en
tif

ie
d 

in
 d

at
a 

lin
e 

<0
30

>

<0
39

>
Co

nt
ac

t E
m

ai
l A

dd
re

ss
 - 

Em
ai

l A
dd

re
ss

 o
f p

er
so

n 
id

en
tif

ie
d 

in
 d

at
a 

lin
e 

<0
30

>
<2

20
>

<a
>

<b
1>

<b
2>

<b
3>

<b
4>

<c
1>

<c
2>

<d
>

<e
>

<f
>

<g
>

<h
>

N
O

RS
 

Re
fe

re
nc

e 
N

um
be

r 
O

ut
ag

e 
St

ar
t 

Da
te

St
ar

t 
Ti

m
e

O
ut

ag
e 

En
d 

   
Da

te
En

d 
Ti

m
e

Cu
st

om
er

s 
Af

fe
ct

ed
N

um
be

r o
f 

Cu
st

om
er

s 

Fa
ci

lit
ie

s 
Af

fe
ct

ed
   

   
   

   
  

(Y
es

 /
 N

o)

Se
rv

ic
e 

O
ut

ag
e 

De
sc

rip
tio

n 
(C

he
ck

 
al

l t
ha

t a
pp

ly
)

Di
d 

Th
is

 O
ut

ag
e 

Af
fe

ct
 M

ul
tip

le
 

St
ud

y 
Ar

ea
s  

   
   

  
(Y

es
 /

 N
o)

Se
rv

ic
e 

O
ut

ag
e 

Re
so

lu
tio

n
Pr

ev
en

ta
tiv

e 
Pr

oc
ed

ur
es

   

O
ut

ag
e

O
ut

ag
e

N
um

be
r o

f 
To

ta
l 

91
1

V
i
c
k
i
 
K
a
k
u
k

3
/
2
5
/
2
0
1
3

6
/
7
/
2
0
1
3

1
0
/
2
/
2
0
1
3

7
/
3
1
/
2
0
1
3

F
r
o
n
t
i
e
r
 
r
e
p
a
i
r
e
d
 
a
 
c
u
t

f
i
b
e
r
 
c
a
b
l
e
 
i
n
 
t
h
e
i
r

a
r
e
a

F
r
o
n
t
i
e
r
 
r
e
p
a
i
r
e
d
 
a
 
c
u
t

f
i
b
e
r
 
c
a
b
l
e
 
i
n
 
t
h
e
i
r

a
r
e
a
.

F
r
o
n
t
i
e
r
 
r
e
p
a
i
r
e
d
 
a
 
c
u
t

f
i
b
e
r
 
c
a
b
l
e
 
i
n
 
t
h
e
i
r

a
r
e
a
.

C
o
n
t
r
a
c
t
o
r
 
c
u
t
 
a
n

u
n
m
a
r
k
e
d
 
A
T
&
T
 
c
a
b
l
e
.

A
T
&
T
 
m
a
d
e
 
a
 
s
p
l
i
c
e
.

1
5
:
3
0

1
7
:
5
0

2
0
1
5

v
i
c
k
i
.
k
a
k
u
k
@
a
l
p
h
a
c
o
m
m
.
n
e
t

2
1
:
5
5

2
2
:
0
0

3
/
2
5
/
2
0
1
3

1
0
/
2
/
2
0
1
3

7
/
3
1
/
2
0
1
3

6
/
7
/
2
0
1
3

Y
e
s

N
o

Y
e
s

Y
e
s

1
2
6

1
2
4

1
3
8

7
9
2

N
/
A

N
/
A

N
/
A

N
/
A

M
i
c
h
i
g
a
n
 
C
e
n
t
r
a
l
 
B
r
o
a
d
b
a
n
d
 
C
o
m
p
a
n
y
,
 
L
L
C

1
5
:
0
9

1
1
:
2
0

1
5
:
4
5

8
5
5
6
4
2
4
2
2
7
 
e
x
t
.
1
0
0
3

1
4
:
0
0

9
6
8

9
2
5

9
7
8

1
0
0
4

3
1
0
7
8
5

N
o N
o

N
o

N
o

W
i
r
e
l
i
n
e
 
(
i
n
c
l
u
d
i
n
g
 
c
a
b
l
e
)

V
o
i
c
e
 
(
n
o
n
-
V
o
I
P
)

W
i
r
e
l
i
n
e
 
(
i
n
c
l
u
d
i
n
g
 
c
a
b
l
e
)

V
o
i
c
e
 
(
n
o
n
-
V
o
I
P
)

W
i
r
e
l
i
n
e
 
(
i
n
c
l
u
d
i
n
g

c
a
b
l
e
)
 
V
o
i
c
e
 
(
n
o
n
-
V
o
I
P
)



File name:  310785mi510 

Michigan Central Broadband Company 

Compliance with Service Quality Standards and Consumer Protection 

As required in 47 C.F.R. § 54.313(a)(5) for High-cost Recipients, the following is a detailed 
description of how the Company complies with Service Quality Standards and Consumer Protection 
Rules. 

SERVICE QUALITY STANDARDS:  The Company abides by the general industry standards for service 
quality.  The Company takes quality of service very seriously and is continually training the 
employees in order to make certain that the highest level of service is provided to the customers. 

CONSUMER PROTECTION RULES: 
The Company developed and implemented a Customer Proprietary Network Information (“CPNI”) 
Compliance Manual and has appointed a CPNI Compliance Officer.  Annually, the Company requires 
all employees to certify that they have reviewed and understand the CPNI Compliance Manual and 
that they understand that any violation of the Company’s CPNI procedures may result in disciplinary 
action up to and including dismissal.  The Company files an annual report with the Federal 
Communications Commission (“FCC”) certifying compliance with the FCC’s CPNI rules. 

The Company also developed and implemented an Identity Theft Prevention Program Manual and 
has appointed a Red Flag Coordinator.  Annually, the Company requires all employees certify that 
they have reviewed and understand the Identity Theft Prevention Program Manual.  Further, 
employees must certify that they understand that any violation of the Company’s identity theft 
prevention procedures may result in disciplinary action up to and including dismissal. 



Exhibit A 
Michigan Central Broadband Company 
Compliance with Service Quality Standards and Consumer Protection 
  
 
 
THE STATE OF MICHIGAN HAS NO QUALITY OF SERVICE RULES IN PLACE AT THIS TIME. 



File name:  310785mi610  
 

Michigan Central Broadband Company 
Line 610 – Functionality in Emergency Situations 

 

As required in 47 C.F.R. § 54.313(a)(6) for all high cost recipients, which includes the Company, 
and as set forth in 47 C.F.R. § 54.202(a)(2), the following provides a detailed description 
demonstrating that the Company has the ability to remain functional in emergency situations, 
including a demonstration that 1) it has a reasonable amount of back-up power to ensure 
functionality without an external power source, 2) is able to reroute traffic around damaged 
facilities, and 3) is capable of managing traffic spikes resulting from emergency situations. 

OVERALL RESPONSE TO EMERGENCY SITUATIONS:  The Company has a comprehensive 
disaster recovery plan (also called a “continuity plan”) that was developed and implemented for 
the Company specifically to deal with emergencies.  It has detailed, specific steps that are to be 
taken for each type of emergency. 

POWER:  In order to function in an emergency, the Company has a combination of batteries 
and emergency generators.  Some locations have permanent emergency generators with fuel 
tanks; whereas, other locations require a portable generator to be brought to the location to 
recharge the on-site batteries. The company owns several portable generators that technicians 
can take out to recharge the batteries.  For example, the company’s central offices have 
automatic stand-by generators to run the entire offices. The digital loop carrier (“DLC”) sites 
also have battery back-up.   
 
REROUTING TRAFFIC AND REDUNDANCY:  The Company has established 100% redundant E-
911 trunks and SS-7 routes.  In addition, the network was designed with redundancy, wherever 
possible, especially in the backbone network.  Where it is not redundant, the Company has the 
ability to redirect most backbone traffic.  In cases where there is no redundancy, it is due to the 
extreme cost of a 100% redundant network.  For example, the loop to the customer location is 
typically not redundant, especially for residential customers.  This is because it would not be 
cost effective to build totally separate facilities for the “last mile” to the customer. 
 
MANAGING TRAFFIC SPIKES:  The Company realizes that when a catastrophe happens, 
everyone immediately tries to contact friends and family to make certain they are all right.  The 
Company has designed the network to have excess capacity on its backbone network.  For 
example, on Mother’s Day, the company handles traffic without the customer receiving the “All 
Trunks Busy” message which demonstrates the Company’s ability to handle peak traffic spikes. 
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Michigan Central Broadband Company 
Line 1010 – Voice Services Rate Comparability 

 
As required in 47 C.F.R. § 54.313(a)(10), any recipient of high-cost support shall provide a letter 
certifying that the pricing of the company’s voice services is no more than two standard 
deviations above the applicable national average urban rate for voice services, as specified in 
the most recent public notice issued by the Wireline Competition Bureau and Wireless 
Telecommunications Bureau.  The following provides the Company’s support for Line 1010 -
Description of Voice Service Rate Comparability. 
 
As of January 1, 2014, the Company charges the following fixed voices prices: 
 
Flat Rate Residential Service $25.50 $26.45 
State Residential Subscriber Line Charge 0.00 0.00 
State Universal Service Charge Fee 0.00 0.00 
Mandatory Extended Area Service 0.00 0.00 
Residential Federal Subscriber Line Charge      6.50 6.50 
          Total Residential Fixed Voice Charges $32.00 $32.95 
 
 
Since the total for residential fixed voice that the Company charges, as shown above, is below the 
$46.96, which is two standard deviations above the applicable national average urban rate for 
voice services, announced by the FCC Wireline Competition Bureau in the Public Notice released on 
March 20, 2014 (DA 14-384), the Company hereby certifies that it is in compliance with 47 C.F.R. § 
54.313(a)(10). 
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MICHIGAN CENTRAL BROADBAND COMPANY LIFELINE 
SERVICE TERMS AND CONDITIONS

A. DESCRIPTION

1. Lifeline Service applies discounts to monthly recurring rates for qualifying residential 
customers. These discounts are applied to existing tariffed rates and charges for 
residential telephone service. The Company’s voice Lifeline plan includes unlimited 
local minutes-of-use within the toll-free calling area. Residential customers are 
allowed 2,000 minutes of calling into their expanded local calling areas (adjacent 
exchanges) free of charge each month. Each minute after that is charged at $0.05 
per minute.

2. In order to be eligible for Lifeline Service a residential customer’s household income 
must be at or below 150% of the poverty level as determined by the U.S. Department of 
Health and Human Services and as approved by the State Treasurer, or the customer 
must participate in one of the following federal assistance programs:

a. Medicaid
b. Supplemental Nutrition Assistance Program (SNAP) - Food stamps
c. Supplemental security income (SSI)
d. Federal public housing assistance/Section 8
e. Low-income home energy assistance program (LIHEAP)
f. National school lunch program’s free lunch program
g. Temporary assistance for needy families (TANF) aka Family Independence Program

3. Other services can be provided with the Lifeline Service at applicable rates and charges.

4. Proof of eligibility will be required for all initial applicants and all Lifeline recipients 
will be required to re-certify every year.

B. REGULATIONS

1. Regulations specified elsewhere in the Company’s tariffs apply to Lifeline Service.

2. Lifeline Service is only available with residence services, excluding foreign exchange 
service. Lifeline Service is limited to one line per household at the customer’s primary 
residence.

3. A miscellaneous service charge does not apply when Lifeline Service is added or 
discontinued to existing service when that is the only work being done.

4. a. The discount on the monthly rate for qualified Lifeline customers shall be $11.25. 
Credits are applied to the end user’s basic local exchange service. At no time shall the 
total Lifeline credit exceed the sum of the end user common line charge and the basic 
local exchange rate. The discount on the monthly rate for qualified Lifeline customers 
65 years of age or more shall be $12.35. At no time shall the total Lifeline credit exceed 
the sum of the end user common line charge and the basic local exchange rate. 
Qualified participants on tribal lands will receive, in addition to the discounts listed 
above, an additional federal approved reduction of up to $25.00 applied to the monthly 
local service rate.

b. The Company will provide, at the qualifying customer’s option, toll blocking service at 
no charge. Toll blocking is defined as a central office service that restricts access to the 
network. Toll blocking is provided where facilities permit and will not allow 1+, 0+, 0-, 
101XXXX, 900, or interzone calls to be completed. Toll blocking does not restrict local 



calls, calls to intraNPA directory assistance, telephone repair service, 911, or calls to 
800 or 950 numbers.

c. The Company will not require a service deposit in order to initiate Lifeline Service if the 
qualifying customer voluntarily elects toll blocking service.

d. Participants in Lifeline shall not be disconnected from local service for non-payment of 
toll charges. In addition, the Company will not deny reestablishment of local service to 
customers who are eligible for Lifeline and have previously been disconnected for non-
payment of toll charges.

5. The Lifeline plan will apply after receipt and processing of a completed company or 
community/government-provided application, including documentation indicating that 
the household income meets the eligibility standards established above.

6. Customers of Lifeline Service must notify the Company of any changes which would affect 
qualification. Re-certification of eligibility will take place on an ongoing basis. When the 
customer is no longer eligible for Lifeline Service, the Lifeline discount would be 
discontinued and regular tariff rates and charges would apply.

C. TRIBAL LINK UP PROGRAM

1. A discount on the line connection charge specified elsewhere in this tariff is also available 
to qualifying customers for the installation or transfer of service from one residential 
premises to another.

a. A qualifying customer may receive a 100% reduction in the installation charges, or 
transfer of service charges for connection at the customer’s principal place of residence.

b. A qualifying customer may then make payments for the connection charges on a 
deferred schedule in which the qualifying customer does not pay interest. The interest 
charges not charged to the qualifying customer shall be for connections charges of up to 
$200.00 that are deferred for a period not to exceed one year. Charges assessed for 
installation or transfer of service include any charges that the Company customarily 
assesses to connect subscribers to the network. These charges do not include any 
permissible security deposit requirements.

c. A qualifying customer can receive the benefits of the Tribal Link Up Program for a 
second and subsequent time only for a principal place of residence with an address 
different from the residence address at which the Link Up assistance was provided 
previously.

D. ELIGIBLE RESIDENTS OF TRIBAL LANDS

Applicants residing on Tribal lands referenced in Title 25 Code of Federal Regulations, Section 
20.1, paragraph (v) may qualify for Lifeline service in accordance with the qualification criteria 
contained on Sheet 25, or if they participate in one of the following federal programs:

a. Bureau of Indian Affairs general assistance
b. Tribally administered Temporary Assistance for Needy Families
c. Head Start (must meet income qualifying standard of program
d. Food Distribution Program on Indian Reservations

An applicant residing on Tribal lands must certify under penalty of perjury that he/she resides 
on a reservation as defined in Title 25 Code of Federal Regulations, Section 20.1, paragraph (v) 
and meets at least one of the qualification criteria. The Tribal lands applicant also must agree 
to notify the Company if he or she ceases to qualify as an eligible resident of Tribal lands.


